
At Chemistry, we prefer the experiment over the the expected. Sure, we could write about the 
rise of automation or the latest Tik Tok dance trend, but there are a million reports to read 

about the things everyone is talking about. So we mix it up. Our reports dive into unexpected 
topics from atypical angles to give you a different opinion, inspire new thinking and  

BLOW. SHIT. UP. 

LAB REPORTS



A LAB REPORT ON CEREAL

THE SECRET 
LIFE OF CEREAL



AT CHEMISTRY, 
WE LOVE 
CEREAL 



AND SO DOES 
THE INTERNET 

With more than 7M mentions of 
cereal in the last year alone, the 
internet is in love with what we 

believe is the perfect food.



BUT RECENTLY, 
IT’S GOTTEN  
A BAD RAP.

“Cereal isn’t all that 
healthy, and the ones 

are that are don’t 
taste very good.”

Source: 2021 Cereal Survey,  
Chemistry’s Market Research Lab

“People who eat 
cereal are childish  
and misguided.”

Source: 2021 Cereal Survey,  
Chemistry’s Market Research Lab



So we asked more than 1,000 people for their opinions about our favorite food.  
What we learned confirmed what we believe all along…

THE MISCONCEPTIONS ABOUT 
CEREAL SIMPLY AREN’T TRUE.



IT’S  
UNHEALTHY

M I S C O N C E P T I O N



R E A L I T Y

IT JUST 
DEPENDS 

60% think that it just depends 
on the brand — some are 
healthy and some aren’t.

IT’S  
UNHEALTHY

M I S C O N C E P T I O N

Source: 2021 Cereal Survey, Chemistry’s Market Research Lab



IT’S  
UNHEALTHY

IT’S ONLY  
FOR KIDS

M I S C O N C E P T I O N



ADULTS LOVE  
IT TOO 

89% of adults surveyed eat 
cereal, and only a quarter of 
those do so with their kids.
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IT’S  
UNHEALTHY

IT’S ONLY  
FOR KIDS

IT’S ONLY FOR 
BREAKFAST

M I S C O N C E P T I O N



IT’S EATEN  
ALL DAY 

65% of adults surveyed  
eat cereal for occasions  

outside of breakfast.
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Where did these misconceptions start?

AN ABBREVIATED HISTORY ON CEREAL.



CEREAL’S BEEN REPOSITIONED SEVERAL 
TIMES SINCE IT WAS FIRST INTRODUCED.

1860s 
— 

Cereal is a 
HEALTHY BREAKFAST 



CEREAL’S BEEN REPOSITIONED SEVERAL 
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A few cereal brands tried on 
new faces — from a health food 

to a snack food and beyond. 
But efforts were largely 

unsuccessful in changing 
the industry overall. 

— 
1990s-2010s



IT’S STILL LARGELY SEEN 
AS A BREAKFAST FOOD.

1950s 
— 

Cereal is a 
SWEET BREAKFAST FOR KIDS 

Cereal is a 
CONVENIENT BREAKFAST 

— 
1940s

1860s 
— 

Cereal is a 
HEALTHY BREAKFAST 

A few cereal brands tried on 
new faces — from a health food 

to a snack food and beyond. 
But efforts were largely 

unsuccessful in changing 
the industry overall. 

— 
1990s-2010s



BUT WITH BREAKFAST CONSUMPTION ON THE DECLINE, 
WE THINK CEREAL NEEDS A NEW OCCASION.



At Chemistry, we like to tinker. To test. To experiment. And sometimes, we 
blow shit up. So we looked at how we could experiment in the cereal industry.

HERE’S SOMETHING TO CHEW ON…



52% OF CONSUMERS  
EAT CEREAL AS A SNACK

35% OF CONSUMERS  
EAT CEREAL FOR BREAKFAST

PEOPLE ARE EATING CEREAL 
THROUGHOUT THE DAY.

Source: 2021 Cereal Survey, Chemistry’s Market Research Lab

13% OF CONSUMERS  
EAT CEREAL FOR 

LUNCH OR DINNER
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EAT CEREAL AS A SNACK
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PEOPLE ARE EATING CEREAL 
THROUGHOUT THE DAY.
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13% OF CONSUMERS  
EAT CEREAL FOR 

LUNCH OR DINNER

65% OF CONSUMERS  
EAT CEREAL FOR AN 
OCCASION OTHER 
THAN BREAKFAST



BUT BRANDS STILL MARKET 
IT AS A BREAKFAST FOOD.

Click here to  
watch the video

https://vimeo.com/616009327/20bfd8974c


WHEN THEY ZIG, WE ZAG.



THE EXPECTED

MARKET  
CEREAL AS A  
BREAKFAST FOOD



THE EXPECTED

MARKET  
CEREAL AS A  
BREAKFAST FOOD

THE EXPERIMENT

MARKET 
CEREAL AS THE 
PERFECT FOOD 

FOR EVERY 
OCCASION 



IT’S WHAT 
CONSUMERS 

WANT
“It's a quick, 
healthy late-
night snack.”

“There’s no wrong 
way or time to eat 

cereal.”
Source: 2021 Cereal Survey,  

Chemistry’s Market Research Lab
Source: 2021 Cereal Survey,  

Chemistry’s Market Research Lab



IT’S WHAT 
CONSUMERS 

WANT



BREAKFAST: 35%

MORNING SNACK: 12%

LUNCH: 7%

AFTERNOON SNACK: 11%

DINNER: 7%

EVENING SNACK: 15%

LATE-NIGHT SNACK: 13%

IT CREATES NEW 
CONSUMPTION 

OCCASIONS

Source: 2021 Cereal Survey, Chemistry’s Market Research Lab

UNTAPPED 
POTENTIAL



IT’S HEALTHIER 
THAN MANY  

OF THE GO-TO 
SNACKS



IT DOESN’T 
REQUIRE  

INVESTMENT  
IN PRODUCT 
INNOVATION

❌   You don’t have to do this   ⬇

to convince people to eat 
cereal at other times of day.



ALL IT REQUIRES 
IS A DIFFERENT 
APPROACH TO 

MARKETING



AND 
THAT'S 
WHAT WE 
DO BEST.

ALL IT REQUIRES 
IS A DIFFERENT 
APPROACH TO 

MARKETING



LET’S 
BLOW SHIT UP

TOGETHER


